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BARS, RESTAURANTS REOPEN
AMID A HOST OF CHALLENGES
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Keeps Rolling

Despite tariffs and Covid-19, rosé continues to gain respect, and is now
expanding into new regions, new styles, and luxury labels

o France’s sunny St Tropez, Frangos Manoa’s family

has crafted rosé under the Chiteau Minuty moniker

since the 1960s—a markedly different e for

Provengal rosé than the present day. “When my father

fiest started making Minuty, his goal was 1o be the
No.- | rosé in the Cote d'Azur, because at the time that was
the oaly place in the word whese rosé from Provence would
sell,” says Matton, the second-generation owner and wine-
maker at Minuty. “The region wasn’t famsows, and it cenainly
wasn't appreciated by people living outside of the French
Riviera.” Now, that mindset has completely shifted, and
Provence rosé is the pinnacle of a pink-hued category thats
taking an increasing share of the wine indusiry.

In the US., growth in consumption of rosé outpaced that
of reds and whites last year—albeir from a smaller base—with
depletions up 1.3% to 18.1 mullion cases, acconding to Impect
Databank. While rosé's ongoing popularity can be credited
primarily to Provence, brands from elsewhere are making
inroads; some are doing so by emulating their Provengal coun-
terparts, while others are capitalizing on varietals and styles
different from those traditionally championed by the French.
And across the world, rosé producers are eveing the category’s
prestige segment, where there's sull plenty of room for growth,

Though future momentum for 1osé remaing uncertain, with
25% rariffs on French, Spanish, and German wines still in
place and the coronavines wreaking havoe on daily life in
every comer of the globe, producers are cautiously optimistic
that the rosé category—ank] the wine industry at Large—wll
weather the stoem.,
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Grenache Rules

After vears of steady upward momentum, Provence’s U.S
expan growth streak finally came to a halt in 2019, with
shipments falling from their all-time high of 2.14 million
cases in 2018 1o 2,12 million cases. This dip was part of a
steep drop-off in total French wine exports to the US.,
which have fallen by 33% since ranfls were implemented in
mid-October 2019, according to the French Federation of
Wine & Spurits Expoctess. Even so, the region's 1op produc-
ers all remain on the upswing. Longtime category leader
Whispering Angel—which won MARKET WATCIS Wine
Brand of the Year award in 2019-<leapt 18.4% last year to
490,000 cascs, continuing a growth streak thar has lasted
upwands of six years. At the heart of these gains is a rosé style
thar’s built upon one invariable vanietal: Grenache.

"Right now, every country in the world wants to meke rosé
as we do in Provence, and most try to do so by wing Gren-
ache,” says Minuty’s Mateon. “But that’s why 1 like the wine
business; if | plant Chardonnay in my vineyards, | can’t make
white Burgundy, just as 1 couldn't plane Cabernet and make
Bordeaux. Here in the south of France, we have the perfect
soil, weather, and sea influence for Grenache.” Currently,
Minuty owns neacly 200 acres of vineyards, the majority of
which are planted 10 Grenache. Last year, the winery produced
around 550,000 cases of rosé; of that toeal, 56,000 cases came
to the US,, an increase of 12.9% from the year prioe. The
lion's share of the winery's volume is in the core M by Minurty
rosé ($21 2 750-ml. ), which is a blend of Grenache, Cinsaule,
and Syrah.
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Rosé has come into its own as
a standalone category, benefit-
ing from investment across a
number of pricing tiers by such
French producers as Minuty,
Gévard Bertrand, and Chdteau
d'Esclans.



Omtside of France, many producers are finding swccess with pink-huod sines of thelr osm. In Paso Robles, Daov Vineyards & Winery
recently debuted the Provence-influenced Discovery rasé (left), while Delicate offers a California rosé within its Bota Bax linewp (right).

As Manoa observed, a wade number of vinmers have nirmex]
to Provence as the ideal template for rosé success. [n Paso
Robles, California, Daou Vineyards & Winery debutad 2 new
rosés in Apal; co-ommens and brothers Georges and Daniel Daou
made the wine as a direct homage 10 their lrench sons. "My
brother and | grew up in southemn France, where nosé has long
been a pan of life, not just a new SKU o idea,” savs Goorges.
"So being in Paso, we set out o make a 10s¢ in the purest way
|\\\\|N\‘. in the méhode pn'nawm'-'. which absolueely calls for

TOP SIX ROSE BRANDS IN THE U.S.
(thousands of 9 Iter case depletons)
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Cirenache—its the best grape 1o make a rosé thar is light in
color and has dhe righe citrus, fruit, and crispiness.”

Daniel, who also serves as Daou’s winemaker, adds that Paso
Robles is an ideal growing region for Grenache. “We found
vineyashk throughow Paso thar have chalky souls, much like
those in St. Tropez, and discovered that a lot of these plots
were already growing Geenache,” he says. “ln many cases,
we've now partnered with these growers and they're harvest
ing Girenache just for us and this rosé.™ The Daou Discovery
rosé (322 a 75C-ml.) Blends 95% Grenache with 5% Sauvi-
goon Blanc; Daniel notes thae the addition of a white vaneral
into the blend is in line with the tradition in Provence, where
winemakers typically use Rolle i the final blend. Daou also
offers the Daou Reserve rosé, a higher end expression retail-
ing at S40.

North of Piso Robles, Napa Valley-based OneHope Wine
offers a number of rosés, the majority of which are from Cali-
fomia. The winery's Provence rosé, however, is a bestseller
within the rosé Lineup, with co-owner Jake Klobesdans point-
ing o the ongoing consumer embrace of Provence rosés and
the Grenache-based blends that dhey're built on as key facton
behind the wine's popularity. “Provence rosé stands out because
people have come to know the region as having the best rosé
styde in the woeld,” soys Klobenlanz. “The salmon color and the
freshness of the vaneral blend, which can't be replicated
anywhere else in the workd, resonate with consumen.”

Much closer o Provence's own backyard, Languedoc'’s
Geérard Bertrand also swears by Grenache as the backbone of
his rosé. “We grow Grenache Noir, Grenache Gris, and Gren-
ache Blang here,” says owner and winemaker Gérand Bertrand.
“Grenache is the best grape for rosé by far, and by making use
of al three Grenache varietals we've defined the range with
taste." He points to such different wines as Gris Blanc ($15a



SELECTED DOMESTIC ROSE BRANDS IN THE U.S.
(thousands of Siter case depletions)
Perceat
Change’
Brand Importer Origin 2016 2017 2018 2019 20182019
Bota Box Delicato Famiy Wnes Californ'a . 163 255 345 35.5%
Josh Cellars Deutsch Family Wine & Spirts Csiifoma - 130 200 221 105
Black Box® E. & ). Galio Winery Californa . 153 179 148 173
Sutter Home Trinchero Famly Estates Californa . . 65 140 .
Cupcake® e Wine Geoup Calforna | 55 125 131 48
Mumm Napa Permod Ricard USA California 87 107 113 110 27
Franze The Wine Group Caltom a - 26 89 87 22
Woodbridge Consteliation Brands Californa - . - 8 +
Ava Grace The Vine Geoup Californa . 3 a8 12 0.0
Charies & Charles Trinchero Famy Estates ‘Washington S7 71 84 70 46.7
Chioe The Wine Geoup Cslifonia 11 34 58 57 4.7
Beringer Treasury Wine Estates Americas  Californ a . 50 61 54 127
Band of Roses Constoliation Brands ‘Washington . 27 51 889
Meiomi Consteliation Brands Calitom a 21 ar 41 120
Crafters Union Corsteliation Brands Californa 3 40 +
Ménage & Tross Trinchero Famy Estates Caltoma 25 36 40 3 -165
Clos du Bois? £. & ). Galio Wnery Californ'a 19 23 211
Total Selected Domestic Rosé* 181 858 1412 1708 20.8%
* Lo D) SO0 oo
! M2200 on ustunORC G
2 socyived om Concasiiation Rands n 2020
* Dchodes sparting
4 Actoe of columen may ot AR dut 10 MURERE

750-ml. }—made primanly with Gren-
ache Gris, with a touch of Grenache
Noir blended in—Cdtes des Roses
($18), a blend of Grenache Noir,
Syeah, and Cinsault, and Joy's ($25),
a wholly onganic Blend of Grenache,
Cansaude, and Syrah char lunched last
summer. As opposed to offenngs Jike
Gis Blanc and Cotes des Roses, Joy's
is intended for pairing with meals,
further differentiating the unique lean-
ings of each wine, even as they often
share the same grapes. “This is notso
much a rosé for happy hour, but moee
for lunch and dinnee,” Bertrand says.
“It's a wine with maore structure, and
that’s why it's at a higher price poine.”

Stylistic Spin Offs
Though Grenache-based, méthode

130,000 cases. Dewsch peesident Tom
Seetfanci notes that while Provence
rosé is certainly worthy of admiration
and investment—Deutsch markets its
own Provence-basad label, Fleurs de
Prairiec—]Josh aims to place a brighter
spotlighe on the potennial of Califormia
roeé. “When we went to introduce the
Josh rosé, we weren't fans of the sweeter,
moee syrupy styles of rosé we'd seen else-
where in California,” he says. “So we set
aour creating a wine that had the higher
aciduy and lower alcohol of French
roeds, but did (e with a Californta bent—
we we Barbera, and the vanetal has
worked wonderful ly 1o set the wine apart
from French rosés.” Seeffanci adds that
in IRl channels, Josh rosé is outselling
such French competitoes as Whispering
Angel and Gérard Bertrand.

In addition to its Provengal Flewrs de Prairie
brand (pictured), Dewtsch Family Wine &
Spirits is also present in the rosé category with
{1y California-based Josh Cellurs label.

Also from California, Delicato
Brands” Bota Box rosé has skyrockered
o 300,000 cases since coming on stream
in 2017. Delicato vice president of
marketing Kachy Pyrce notes thae the brand was the fiest 3-liter
boxed wine to debut a rosé, giving it a head stant aganst compet-
1ooes, and thae its success has made it the No.-2 rosé by volume

provengale wines dominate the rosé¢
sphere, a growing number of producers
arc exploring different varietals and
styles, with some finding more success
than others. Among those winning with an altermative grape
base is Deutsch Family Wine & Spinies’ Josh Cellan, whose
rosé first debuted in 2017 and has since amassed volume of
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LEADING FRENCH ROSE BRANDS IN THE U.S.
(thousands of 94iter case depletions)
Perceat
Changs'
Brand importer 2018 2016 2017 2018 2019 20182019
Chiteau ¢'Esclans? Shaw Ross International 'mocriers 115 165 310 414 490 18.4%
La Viedle Ferme Vinayaro Branas 130 170 206 214 336 569
Gérard Bertrand Gérard Bertrand USA 64 96 157 223 250 120
Yos Way Rosé Prestige Beverage Group - - - 50 134 -
Miraval Vineyare Brands 56 sl 118 123 125 1.7
Beleruche The Terlato Wine Group 79 93 122 132 120 9.1
The Paim by Whispeang Angel  Shaw-Ross Insemational 'moorers - - - 25 100 .
Amé Roquessante Lumeau USA 18 38 57 80 85 63
Bieler Trinchero Family Estates . 36 62 73 85 164
Fleur de Mer E. & ). Gallo Winery 0 40 73 83 130
Rose Al Day Biago Cru Wines & Sprits - 20 52 4] a7
Fleurs de Prairie Deutsch Family Wine & Soirits 3 20 70 73 44
Diving into Hompton Water  Gorard Bertrand USA . - . 20 70 -
90+ Cellars? Latitude Beverage Co, B8 23 36 S7 60 50
Chateau Minuty Troasury Wine Estates Americas 24 28 57 50 56 129
Totsl Leading French Rosé* 493 780 1204 1657 2142 29.3%
' Dawed on unmunoed cls
¥ Mot anecsy acqulsd 3 mandy staba 0 Ot dFaclaes b 2020
¥ chudes sorme 100é T Raly snd v oins
* Acten of conmas may 80f ages Gut 13 Cerdrg
Boanon OWT DOTAORK 22000
OTHER IMPORTED ROSE BRANDS IN THE U.S.!
(thousands of Sditer case depletions)
Porcent
Change’
Brand Importer Orlgn 2016 2017 2018 2019 20182019
Steila Rosa Riboli Family Wine Estates sl 75 127 173 208 20 4%
Hosacato Paim Bay international tay 35 49 o8 oS 185
Kim Crowford Constefiation Brands Now Zealane < 30 52 SR 1.2
Cupcake (sparkling) The Wane Group wy . 22 43 55 279
Risata Prestige Beverage Group tay 28 34 39 40 25
Redax Delicato Family Wines Garmony 28 32 a3 33 05
Campo Viejo' Pemod Ricand USA Spain 3 () 16 28 778
Motua Treasury Wine Estates Americas  New Zealne - 22 28 26 48
Mateus Cvaton Inc. (Sogrape) Portugal 22 28 26 21 189
Natura Banrfl Vininers Chibe < 13 16 17 70
Total Other imported Rosé* 202 356 480 552 14.8%
' Dedudes Frace
T B¢ on unmunded drty
3 inciuses 52l and spaning
 fodnen of columes My tol e Oue 1 erorg
Scaroe 1T OOIABANK £OC20

in the US. The rosé is primarily based on Zinfandel, with
Petite Sirah and other varetals supplementing the blend.
Elsewhere, Delicato introduced o roné of Pinot Noir within
its Dvora lineup in January, which Pyrce notes has been hugely
successful thus far, playing at che higher end.

In South America, Domaines Barons de Rothschild
(Lafite) is active in rosé¢ with is Chilean label Los Vascos.
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Made in the Colchagua Valley, Los Vascos rosé is a blend of
50% Cabernet Sauvignon, 40% Syrab, and 10% Mourvedre.
Lafite chair Saskia de Rothschild notes that South Ameri-
can roné has the advantage of being released extremely carly
in the season—the latest vinuge debuted stateside in Febeu-
ary—and generally carries more structure than rosés from

other parts of the workd, *With Syrah and Cabemet Sauvi-



gnon, we get a wine that'’s both fresh and
acidic but also has good, strong structure,”
she says. "Our Chilean winemaking team
values that structure, os well as a coloe that's
a bit deeper than those found in Provence ™
While acknowledging that US. aconsumers
are in the mudst of an ongomng love affair with
Provence rosé, she notes that Los Vascos has
socured by-the-glass placements in a vanety
of on-premise accounts across the ULS, Last
year, Los Vascos produced around 7,000 cases
ol its roné

At North Dakota-based Happy Harery's
Bottle Shop, which has five storefronts across
Fargo and Grand Forks, CEO Dustin Mitzel
notes that even as Provence ronés remain a
more alluring option to consumers, rosés
from elsewhere have drawn interest. “When
people buy rosé here, they're often looking for something
more niche and boutique,” he ays, “While a kot of brands
like that come from France, chere are some Argencinian rosés
maxde from Malbee and Spanish rosés that have drwn conmume-
en in" Among the intemational rosés attracting interest is
the Honowo Vera rosé from the Jumillo DO in Spacn. Sue
larly, Loutsville, Kentucky-based retailer Westpore Whiskey
& Wine ams o offer a wide vanery of weé labels, stocking
blush-colored wines from Austna, Argenong, Croatia, Austrs-
lia, and beyoad. Owner Chis Zabotowsks notes then Wea-
port’s bestselling rosé year-round is Bamard Griffin Rosé of
Sangovese ($13) from Washingron Stare,

Varietal variations aside, the advent of rosy-hued sparkiens
has the category reaching an even wider anmy of consumens,
Rosé bubbles, ranging from luxury Chatopegnes w American
sparklers 1o Cavas, have proliferated in recent vears, often
serving not just celebratory occasions but bappy bours and
mealumes as well, “Nowadays, youll find more and moce rosé
Champagne by the glass at restaurants and bars—an inpos-
sible concept five o 1en years ago,” says Godefroy Bayjox,
export director at Champagne Besserae de Bellefon. “Younger
gencrations prefer rosé over brut or ather white sparkling
wines, s it's fruity, has beautiful color, s is generally easier
and gentler to drink chan brut.” He notes that while rosé
Champagne sccounts for just o quarter of Besserat de Belle-
fon's overall business, it's an extremely important offering,
especially in the US. where it outsells the brand’s Broe. And
while its on-premise business has been temporanly stunted
by Covid-19, Baijot notes that the brand is working diligently
with importer Winesellers Lid. to temporarily reallocare its
Champagnes to more retanl accounes

Progress In Prestige

Champagne rosés like Besserat de Bellefon's are part of a devel-
oping prestige segroent within the overall rosé caregory, which
has gained a greater sudience as of late thanks to the work of
many top producens. Among those bolstering the luxury rosé
sphere is Mott Hennessey-owned Chireau dExc lans, producer

Both Chiteau Minsty (vineyards top) and Domaines Ot (hoetles
ahonr) have made strides at vosés wpscale end, rddoasing such wines
ws Chitouu Mty 281 at $79 and Chiteus de Selle ot $55, respec-
tinely. Increasingly, other wineries are making plays in bosery rosé.

of category leader Whispering Angel. The winery has not
rested on the considerable laurels awarded by its flagship
offering. Even as 1t stays vigilant in promoting Whispering
Angel and the wine's recently debuted, moce accessibly priced
counterpart, The Palm by Whispenng Angel (515 2 750-ml.),
such huxury expeessions as Les Clans (570) and Garnus ($100)
are being given a brighter spoelight. “We sell out the top-end
range as we do Whespering Angel,” says d'Esclans winemaker
Sacha Lichine. To encourage greater production of its high-
end wines, dEsclans recenely purchased a neighboring estate
that has 148 acres of vines, a move that almost doubles it
current 183 acres

Minuty has also been active in more upscale rosé, launch-
ing the Prasuge cuvée ($30 a 750-ml.) in the U.S. for the first
time earlier this year. The new wine supplements a preexist-
ing luxury pordolio that includes 281 ($79) and Rose et Or
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($40). “Prestige is a luxury wine thae, in
France —which & a more mature market foe
roé than the US

says Matton. “We're banging it wo the US

is enjoyad by the .'llt\.'

now becawse we think American consumen
are finally ready for even higher-quality expres.
stons of eosd." In an effort w further suppoct his
hucury wines, Matton transitioned from the
Treasury Wines Estases poefolio to thae of New
York Aased importer Vintus at the begmmng
of this year; while he has high hopes that dhe
new partnenshap will eventually bring Minuty
greater exposure in the on-premise, the coro-
navirus has temporarily forced a pivor o
retail, which has been done with some
success thas far.

Part of the Louts Roederer portiolio,
luxury rosé-led brand Domanes O has
likewise shifted a greac deal of its business
"i‘ll "N' l'\'f"l T 1O P10 OXKCIUNnNts as 2
result of the coronavirus. Though wide-
\;1\'.-.‘ ON-PIeme s tl!‘lll\" ||.n| hn I|||
brand hard, retail sales rose 0% in April, scconding wo imoporter
Maisons Margues & Domaines USA. Donuines O markers
a number of top-tier rosés, including o5 namesake core offer-
ing (847 a 750-ml.) and such estate-labeled wines as Chitean
de Selle rosé ($54) and Clos Mireille rosé ($54)

Oérand Benrand s also benning on the Lisary tier wah 1he
release of Clos du Temple, a passion progect years in the making
“Ths rosé comes Trom cone of the most expencive places in the

world in regands to rosé production: Cabriéres, o soull village

PROVENCE ROSE EXPORTS

TO THE U.S5.—-2009-2019
(milkons of 9ater case shipments)
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Gévard Bertvand (plctured) offers ¢ vast selection of rosé wines within hs port.
folio to meet @ wide wariety of occarions. His latest rosé, Clox du Temple, is the
most [y cxpression yet, wmed at M’l['\llning the overall vené category

in Languedoc,” says Bertrand. “There are incredibly old vines
of Grenache, Cinsaudt, Symb, and Mourvddee planted here,
and thar's where we get cur grapes. Ultimately, Clos du Temple
18 2 osd than heightens the entire cuesory, and can compete
with the best rosé Champagne and white wines out there.”
lkllrlu' "o .ll\‘:Jl\ \hlllllh: on a2 winery for the l‘x‘un' m
Cabrieres, which 15 on track for completion in Auguse. Produc-
ion Ko Clos du Temple will semain tighe, with just 300 cases
of the $20C wine allocated to the US
Feom Lafite comes a different luxury, Languodoc -based
bBrand that's now dabbling in rosé: Chiteau d’ Auwssieres. “The
d’Assid res 1osf is 2 Neod of Grenache, Mourvddee, Cinsauile,
and Syrab from our estate, and s destined to be enjoyed at
says de Rathschild. She adds thar the
winery has been experimenting with stabulation—a

.ll. cLonc '.Il‘.t.‘.‘

Provengal technique wherein the juice is held ar extremely
OW temperaturnes poor to mmin ‘,1| tenmentation and c’q"]ur
ng unique aging methods, chicf among them matuning the
wine pactially in acacia barrels. “It's been an adventure for
Us, A% we ll‘.'n' o l‘(‘ ven classic in \uufu ation,” says de
Rothschild. “The acacia barrels give the wine structure with
out overpowering the freshness we want 10 expeess.” Currenely
stlll in nascent stages, the J"Aussiéres rosé is set o roll out
to consumers with the 2020 vintage

No nmatter the price point, rosé Jooks poised to continue as
a consumer favorite bong into the future. “There are a great
many l|'|ln;‘ o be r'q‘li wed with s, and it’s 2 wonderful entry
point into the wine category for individuals who may usually
POTOeive wane os oo pretentious or dusty,” says de Rothschild.
Despite the ongoing pandemic, a hopeful note on the prowess
of e, Jn.l 'hl‘ Wi un'll\ll\ at lc’;_'« . |'\'\.l|l\ MDONE My,
“"Wine is central to life—it's a culeural product that brings
people together,” says Bertrand. "We've produced wine for
4 200 years, and we'll continue to do that now.”
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